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1106 N. CHARLES STREET
BALTIMORE, MARYLAND 21201
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26,049 SF + mixed-use building across 5 levels '

Rare opportunity to purchase the former Brewers
Art brew pub restaurant

Prime Mount Vernon neighborhood location
Potential for conversion to multi-family
Levels 2-4 currently contain office space
Historic 1906 brownstone construction

Property conveys with a series of brewery tanks
and equipment
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https://www.google.com/maps/place/1106+N+Charles+St,+Baltimore,+MD+21201/@39.3028451,-76.6160049,3a,75y,242.85h,93.67t/data=!3m7!1e1!3m5!1s7nVqkWxfiVLElEyn3jbkLg!2e0!6shttps:%2F%2Fstreetviewpixels-pa.googleapis.com%2Fv1%2Fthumbnail%3Fcb_client%3Dmaps_sv.tactile%26w%3D900%26h%3D600%26pitch%3D-3.672685256504053%26panoid%3D7nVqkWxfiVLElEyn3jbkLg%26yaw%3D242.84633378520604!7i16384!8i8192!4m6!3m5!1s0x89c804966de4db81:0x479144049e880f73!8m2!3d39.3027578!4d-76.6163871!16s%2Fg%2F11bw3xy8y_?entry=ttu&g_ep=EgoyMDI2MDIyNS4wIKXMDSoASAFQAw%3D%3D
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These communities are composed of highly This population is older, often widowed or Members of these communities are mainly
educated young professionals in their 20s divorced, and there is a higher proportion single individuals, female single parents FUI-L DEMOS REPoRT
and 30s earning upper-tier incomes. They of single-person households than any other raising young children, or family households
like to shop at specialty grocery stores and segment. They typically prioritize budget- without couples or children. They often shop

go to movies, bars, clubs and museums. friendly and essential items when shopping. at nearby discount and convenience stores.


https://www.mackenziecommercial.com/wp-content/uploads/DEMOS_FullReport-1-2-3Mile_1106NCharlesSt.pdf
https://doc.arcgis.com/en/esri-demographics/latest/esri-demographics/lifemode-groups-overview.htm

FOR MORE INFO
CONTACT:

HENRY DEFORD

SENIOR VICE PRESIDENT & PRINCIPAL

410.494.4861

HDEFORD@mackenziecommercial.com

MACKE N Zl E 410-821-8585

2328 W. Joppa Road, Suite 200
COMMERCIAL REAL ESTATE SERVICES, LLC Lutherville, MD 21093

OFFICES IN: ANNAPOLIS, MD BALTIMORE, MD BEL AIR, MD COLUMBIA;, MD LUTHERVILLE, MD CHARLOTTESVILLE, VA

www.MACKENZIECOMMERCIAL.com I

No warranty or representation, expressed or implied, is made as to the accuracy of the information contained herein, and same is submitted subject
VISIT PROPERTY PAGE FOR MORE INFORMATION. , \ to errors, omissions, change of price, rental or other conditions, withdrawal without notice, and to any specific listing conditions imposed by our principals.
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https://www.mackenziecommercial.com/property-search/1106-n-charles-street/

