
3601 Elm Avenue
BALTIMORE,  MARYLAND 21211

PREMIUM  BOTTLESHOP, WINE,  AND L IQUOR STORE 

REAL
ESTATE AND
BUSINESS
FOR SALE!



HIGHLIGHTS:
• “The Wine Source” 

• Freestanding retail building with dedicated 
surface parking lot(s)

• Located only steps from the bustling Hampden 
retail and restaurant corridor “The Avenue” 

• Eight (8) surface parking spaces at the building 
entry; plus, an additional surface lot with ten (10) 
dedicated parking spaces (3618-3620 Elm Ave)

• Opportunity to purchase the business and real 
estate of one of the highest-performing beer, 
wine, and spirits store in the Baltimore area

• Tavern “D” Liquor License allows for alcohol sales 
7-Days/week (other area stores are not permitted 
to sell alcohol on Sunday)

• Store includes on-site curated deli, draft system  
for on-site tastings and off-site growlers 

3601 ELM AVE: .285 ACRES ±

3618-3620 ELM AVE: .133 ACRES ±

ZONING: C-1 (NEIGHBORHOOD BUSINESS DIST.)

TOTAL BLDG. SF: 9,640 SF ±

PARKING: 18 DEDICATED

GOOGLE STREET VIEW

CLICK FOR NON-DISCLOSURE AGREEMENT

Business & Real Estate for Sale

OPPORTUNITY 
OVERVIEW

Voted “Best Liquor Store/Spirits Shop” 
by Baltimore Magazine Reader’s Poll (2023)

https://www.google.com/maps/@39.3315517,-76.6312442,3a,60y,37.08h,90.85t/data=!3m6!1e1!3m4!1scSTGiu16wqguIiKZzFDYoA!2e0!7i16384!8i8192?entry=ttu
https://na2.documents.adobe.com/public/esignWidget?wid=CBFCIBAA3AAABLblqZhA0frrj6WspNGyZO_0hE68eVV1swbJ-L-KtlLyw-Mn0MMS_opCE7RGgUF4GQ1KtJnQ*
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AERIAL / PROPERTY OUTLINE The Wine Source is known for its comprehensive curated 
selection, expert staff, and friendly neighborhood feel. 
Founded in 1990 as the Rotunda Wine & Spirits, The Wine 
Source relocated to its current location in 2001. For over 
30 years The Wine Source has been Baltimore’s premier 
destination for fine wine, beer, spirits, and specialty foods.

3618-3620 Elm Avenue has been 
APPROVED for demolition and 
is to be converted into a 10-car 
dedicated parking lot.



450 SF ± prepared foods section  
(“mini-market”), offering premium 
cheeses, cured meats, fresh breads  

and packaged goods

In-store draft system and bar for 
on-premises consumption, tastings 
and events, in addition to a growler 

filling station for off-premises

INTERIOR PHOTOS
4,812 SF ± of sales floor area, including 
a draft-tap system and bar area for on-

premises consumption and a carry- 
out growler filling station



FLOOR PLAN: EXISTING CONDITIONS

= SALES FLOOR AREA (4,812 SF ±)

= PREPARED FOODS AREA (450 SF ±)

= “BACK OF HOUSE” AREA (4,378 SF ±)
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NDOMINANT LIFESTYLES: 1 MILE RADIUS

FULL DEMOS REPORT

RADIUS: 1 MILE 2 MILES 3 MILES

RESIDENTIAL POPULATION

28,979 110,877 240,426

DAYTIME POPULATION

30,930 110,873 274,432

AVERAGE HOUSEHOLD INCOME

$115,510 $93,655 $84,476

NUMBER OF HOUSEHOLDS

13,936 49,813 105,822

MEDIAN AGE

34.2 36.2 37.0

MORE INFO

38%
EMERALD CITY

Well educated and well employed, half 
have a college degree and a professional 
occupation. Highly connected, they use the 

Internet for entertainment and environ-
mentally friendly purchases.

Median Age: 37.4
Median Household Income: $59,200

17%
METRO RENTERS

The popularity of urban life continues to 
increase for these consumers in their late 
twenties and thirties. Residents spend a 
large portion of their wages on rent,  

clothes, and the latest technology.

Median Age: 32.5
Median Household Income: $67,000

11%
DORMS TO
DIPLOMAS

Median Age: 21.6
Median Household Income: $16,800

On their own for the first time, these residents 
are just learning about finance and cooking. 
Frozen dinners and fast food are common. 

Shopping trips are sporadic, and preferences 
for products are still being established. 

2023
DEMOGRAPHICS

https://www.mackenziecommercial.com/wp-content/uploads/DEMOS_FullReport-1-2-3Mile_3601ElmAve.pdf
https://storymaps.arcgis.com/stories/fef6a13b84c8461c93675e619b531827


VISIT PROPERTY PAGE FOR MORE INFORMATION. No warranty or representation, expressed or implied, is made as to the accuracy of the information contained herein, and same is submitted subject 
to errors, omissions, change of price, rental or other conditions, withdrawal without notice, and to any specific listing conditions imposed by our principals.

HENRY DEFORD
SENIOR VICE PRESIDENT & PRINCIPAL

410.494.4861
HDEFORD@mackenziecommercial.com

TIM HARRINGTON
VICE PRESIDENT

410.494.4855
TIMHARRINGTON@mackenziecommercial.com

JOHN HARRINGTON
SENIOR VICE PRESIDENT & PRINCIPAL

410.494.4863
JHARRINGTON@mackenziecommercial.com

www.MACKENZIECOMMERCIAL.com

410-821-8585   
2328 W. Joppa Road, Suite 200
Lutherville, MD 21093

OFFICES IN:          ANNAPOLIS          BALTIMORE          BEL AIR          COLUMBIA          LUTHERVILLE

FOR MORE INFO
CONTACT:

https://www.mackenziecommercial.com/property-search/the-wine-source/

